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Abstract: Women Entrepreneurs in Sivakasi City are facing various problems due to the PMMY Schemes, the biggest 

problem being that most people do not know any information about the PMMY Schemes and how to access them. 

Women Entrepreneurs choose the financial constraints they face in their business. They are the most vulnerable to 

joining those programs and receiving funds. In this Program, Micro, Small Business executives can get the financial 

support they need, which is a great way for them to face various types of impacts. They say that the impact of the 

bank's side is the most important part, and then the registration has a significant impact on preparing for 

registrations in this scheme. Borrowers also face higher interest rates when making instalment payments. Therefore, 

entrepreneurs need to be informed about this scheme, how to approach it, and easily get financial assistance.  

Keywords: Women Entrepreneurs, PMMY Scheme, Sivakasi, Finance, Challenges.  

1.   INTRODUCTION 

Women entrepreneurs are highlighted as creative minds who can successfully start and manage companies, create jobs for 

others, and become self-sufficient through taking on business risks. Women can become entrepreneurs by creating out of 

passion, accepting challenges, or being forced to buy family cash. The general inherent traits of women entrepreneurs 

include their willingness to try new things, their willingness to take risks, their ability to manage and supervise, and their 

ability to contribute to their social and familial lives.  

In recent years, the Indian government has implemented various financial support schemes to foster entrepreneurship and 

financial inclusion. Of these, the Prime Minister’s Monetary Fund (PMMY) is key in providing financial assistance to micro 

and small enterprises led by women entrepreneurs. Despite the potential benefits of this program, women entrepreneurs' 

awareness of PMMY is a key factor in its success and effectiveness. 

2.   LITERATURE REVIEW 

Soni (2016), studied why the MUDRA program for startups emerged and the company that provides refinances for it. The 

study sought to comprehend the MUDRA program's goals, advantages, and legal framework to ensure its effective 

implementation. It, which was classified as descriptive, used secondary data from publications, government websites, 

newspapers, and institute reports. The author concluded that the program gives small businesses greater confidence and 

inspires knowledgeable and talented people to grow their businesses. The report also highlighted the noteworthy 

contribution to women's empowerment made by the MUDRA Yojana. 

Agarwal and Dwivedi (2017), The success of Mudra Yojana was evaluated by Agarwal and Dwivedi (2017), especially 

with caste and category.  To assess potential risks, opportunities, disadvantages, and benefits of the scheme, the study used 
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a SWOT analysis.  The Mudra scheme provides female entrepreneurs, which means that most of the recipients - one of the 

most important conclusions in the report.  According to the conclusions, the distribution of women increased from 46 per 

cent in 2015-16 to 46.2 per cent in 2016-17.  Studies show that laws should focus on minorities and include the private 

sector in addition to more traditional areas such as agriculture and industries..  

Sathiyabama P, Velmurugan R (2019), an investigation evaluating the level of knowledge among female entrepreneurs in 

the Coimbatore District regarding Indian government initiatives. This study assessed the level of knowledge that 

Coimbatore district women entrepreneurs had about government programs and offered appropriate recommendations for 

improving their awareness. According to the survey, most female entrepreneurs know about several initiatives, such as 

Mudra Yojana for women, the Annapurna Yojana, and the Interest Subsidy Program for Female Entrepreneurs introduced 

by the Industrial Finance Corporation of India.  According to the report, the government should distribute an awareness 

campaign, host camps, and distribute ads to promote the initiative. 

Singh (2020), In 2020, Singh used Pradhan Mantri Mudra Yojana (PMMY) to find economic inclusion in Himachal Pradesh.  

The study found that the state's efforts to promote financial inclusion are interrupted by many questions.  These obstacles 

included throwing and religious views, health problems, educational inequality, gender deviation, the family's 

disillusionment, geographical challenges, and registration under the PMMY schemes included a remarkable gender fabric, 

which favors boys over girls. Despite attempts, the reality on the ground shows that there is still a gap in attaining the 

expected level of rural development. Singh underlined the need for banks to provide simple and reasonably priced financial 

solutions to close this gap and include the savings of rural communities in the official economy. Singh also suggested more 

collaboration between state and federal government agencies and representatives of banks to guarantee the effective 

implementation of the PMMY. 

Mishra et. al., 2024; Sapre, 2023, Recent empirical research indicates that financial inclusion boosts entrepreneurial 

activity. Access to formal banking and financial services makes this possible by lowering inequality and enabling women 

and marginalized and impoverished groups to participate in rational entrepreneurial endeavors.  

About the Schemes 

Hon'ble Prime Minister introduced Pradhan Mantri Mudra Yojana (PMMY) on April 8, 2015, which allows the Indian 

government to lend up to 10 Lakh micro-enterprises that are not in companies or fields. To help micro and small businesses 

by offering loans. Developing non-corporate, small-business sectors and promoting entrepreneurship, especially 

among marginalized populations like women, are its main goals. Financial institutions, non-banking financial institutions, 

and microfinance groups to stimulate the economy and generate job opportunities grant the loans. 

 

Figure 1: Offering Loans 

Objectives of the Study 

The Objectives of the Study are as Follows, 

1. To assess the Measurement Level of Women Entrepreneurs on PMMY Schemes in Sivakasi City. 

2. To Analyze the Challenges faced by Women Entrepreneurs on PMMY Schemes in Sivakasi City. 

3. To study the Repayment behavior of Women Entrepreneurs on the PMMY Scheme in Sivakasi City. 

4. To know the Socio-Economic conditions of the Women Entrepreneurs on the PMMY Scheme in Sivakasi City. 

Hypothesis 

1. There is no significant relationship between Age and the PMMY loan, which has helped me expand my business. 

2. There is no significant relationship between the Qualification and Opinion of the PMMY Scheme. 

 

Mudra Offerings Loans
Shishu

Up to Rs. 50,000

Kishor

Rs. 50,000 to Rs. 5 Lakh

Tarun

Rs. 5 Lakh to Rs. 10 Lakh 
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3.   METHODOLOGY 

The researcher used the primary and secondary data as the basis for this study.  The interview program was used to collect 

primary data from selected women entrepreneurs affected by the PMMY schemes.  Textbooks, magazines, and mudra sites 

provided the necessary secondary data for the study.  The Researcher has decided on a Sample Size of 90 Respondents. 

4.   DATA ANALYSIS 

Table 1: Socio-Economic Profile of the Respondents 

S. No Demographic Variable Categories Total No. of. Respondents Percentage 

 

 

1 

 

 

Age 

Below 25 Years 9 10.00 

26-30 Years 48 53.30 

31-35 Years 21 23.30 

36-40 Years 8 8.90 

Above 41 Years 4 4.00 

 

 

2 

 

 

Qualification 

Illiterate 8 8.90 

S.S.L.C 4 4.40 

Higher Secondary  15 16.70 

Under Graduates 53 58.90 

Post Graduates 10 11.10 

3 Marital Status Married 58 64.40 

Un Married 32 35.60 

 

 

4 

 

 

Income 

Below Rs.15,000 59 65.60 

16,000 – 30,000 21 23.30 

31,000 – 45,000 5 5.60 

46,000 – 50,000 4 4.40 

Above 51,000 1 1.10 

5 Family Nuclear 56 62.20 

Joint Family 34 37.80 

 

6 

 

Experience 

Less than 2 Years 63 70.00 

2-4 Years 22 24.40 

4-6 Years 5 5.60 

7 Size Small 69 76.70 

Medium 21 23.30 

 

8 

 

Working Hours 

Below 6hrs 0 0 

7hrs to 9hrs 57 63.30 

Above 10hrs 33 36.70 

 

9 

 

Business Sector 

Manufacturing 44 48.90 

Service 27 30.00 

Wholesale and Retail 19 21.10 

 

 

10 

 

 

Manufacturing 

Homemade Items 29 32.20 

Fireworks Industry 7 7.80 

Printing and Packing 12 13.30 

Match-Stick Production 20 22.20 

Cottage Industry 22 24.44 

 

 

11 

 

 

Service 

Education and Training Center 39 43.30 

Beauty Salons 20 22.20 

Catering and Event Management 14 15.60 
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Healthcare Services 6 6.70 

Tailoring and Aari Works 6 6.70 

Childcare Service 5 5.60 

12 Wholesale & Retail Fashion and Jewellery Shop 28 31.10 

Vegetable Shop  29 32.20 

Textile and Garment Business 13 14.40 

Books and Stationery Business 9 10.00 

Footwear Business 11 12.22 

 

13 

 

Type of Loan 

Shishu 13 14.40 

Kishor 64 71.10 

Tarun 13 14.40 

 

 

14 

 

 

Sources 

Newspaper 8 8.90 

Television 8 8.90 

Friends and Relatives 48 53.30 

Pamphlets 11 12.20 

Social media 15 16.70 

15 Opinion of the PMMY 

Scheme 

Low 16 17.80 

Better 38 42.20 

Best 36 40.00 

  (Source: Computed Primary data) 

Table 1 presents the demographic and business profile of the respondents. The age of the respondent’s majority of the 

respondents 48 (53.30%) belongs to the 26-30 years age group. In terms of educational qualification, a large proportion of 

respondents are Undergraduates 53 (58.90%). Regarding the Marital status, most of the respondents are married 58 

(64.40%) suggestion that married women, the majority of the respondents earn monthly income 59 (65.60%) earn below 

Rs.15, 000 indicating that most women entrepreneurs operate at a lower income level. Concerting most of the respondents 

belong to nuclear families 56 (62.20%). In terms of business experience, a large proportion of respondents 63 (70.00%) 

have less than two years of experience. Regrading the business size is most of the respondents 69 (76.70%) run small-scale 

enterprise, reflecting limited capital and operational scale. With respect to working hours the majority of the respondents 

57 (63.30%) work between 7 to 9 hours per day, in relation to business sector manufacturing activities dominate 44 (48.90%) 

within manufacturing homemade items 29 (32.20%) are prominent. Education and training centers 39 (43.30%) are 

prominent. In wholesale and retail trade, vegetable shops 29 (32.20%) are the leading business. The Types of loan 

availability under PMMY, the majority of the respondents 64 (71.10%) have availed the Kishore loan, indicating moderate 

capital requirements. With the respect to source of awareness, friends and relatives 48 (53.30%) are the major source 

information about the PMMY scheme, and finally concerning the opinion about the PMMY scheme, most of the respondents 

have a positive perception with 38 (42.20%) rating it as better.       

Table 2: Purpose of Using PMMY Loan 

  

 

 

 

 

 

 (Source: Computed Primary data) 

The considering the Table 2 most of the respondents are using the PMMY Scheme was starting a new business 35 (38.89%). 

 

S. No Particulars No. of. Respondents Percentage 

1 Starting a New Business 35 38.89 

2 Expanding  business 24 26.67 

3 Purchasing Machinery / Equipment 27 30.00 

4 Managing Loss 4 4.44 

5 Others 0 0 

Total 90 100 
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Table 3: Challenges Faced by the Application Process 

        (Source: Computed Primary data) 

Refereed the above Table 3 majority of the respondents was faced the challenges is documentation process at the time of 

applying the scheme 52 (57.78%). 

Table 4: Challenges Faced in Loan Repayment 

  

 (Source: Computed Primary data) 

Showed the Table 4 High level of the respondents was faced the high level of interest rates in the loan payment system 44 

(48.89%).   

Table 5: What additional support do you think the government should provide to improve the PMMY program? 

  

 

 

 

 (Source: Computed Primary data) 

Table 5, mentioned that Reduce Documentation requirements additional support do you think the government should 

provide to improve the PMMY scheme 39 (43.33%). 

Table 6: Measurement Level of the PMMY Scheme 

S. No Particulars VL L N UL VUL Total 

1 The PMMY loan has helped me 

expand my business. 
13 

(14.40%) 

33 

(36.70%) 

27 

(30.00%) 

12 

(13.30%) 

5 

(5.60%) 

90 

(100%) 

 

2 The PMMY scheme has 

empowered me to make 

independent financial decisions. 

27 

(30.00%) 

30 

(33.30%) 

13 

(14.40%) 

11 

(12.20%) 

9 

(10.00%) 

90 

(100%) 

3 Accessing the loan was an easy 

and smooth Process 
3 

(3.30%) 

16 

(17.80%) 

41 

(45.60%) 

22 

(24.40%) 

8 

(8.90%) 

 

90 

(100%) 

S. No Particulars No. of. Respondents Percentage 

1 Documentation Process  52 57.78 

2 Lack of Awareness Scheme 18 20.00 

3 Bank delay in loan disable 5 5.55 

4 Difficulty Meeting Eligibility Criteria 7 7.78 

5 Others 8 8.89 

Total 90 100 

S. No Particulars No. of. Respondents Percentage 

1 High Interest rates 44 48.89 

2 Low Business income 18 20.00 

3 Short Repayment Period 20 22.22 

4 Others 8 8.89 

Total 90 100 

S. No Particulars No. of. Respondents Percentage 

1 Increase the Loan amount 21 23.33 

2 Reduce Documentation requirements  39 43.33 

3 Financial Literacy Training 16 17.78 

4 Business Support 4 4.44 

5 Others 10 11.11 

Total 90 100 
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4 PMMY loan has contributed to 

an increase in my business 

revenue.  

26 

(28.90%) 

42 

(46.70%) 

12 

(13.30%) 

10 

(11.10%) 

0 

 

90 

(100%) 

 

5 The PMMY scheme has 

effectively addressed the 

financial needs of women 

entrepreneurs. 

48 

(53.30%) 

20 

(22.20%) 

22 

(24.40%) 

0 

 
0 

90 

(100%) 

6 Repayment terms and interest 

rates of PMMY loans are 

favorable for women 

entrepreneurs. 

11 

(12.20%) 

19 

(21.10%) 

35 

(38.90%) 

15 

(16.70%) 

10 

(11.10%) 

90 

(100%) 

7 PMMY Scheme has increased 

Confidence in managing and 

Growing Business Level 

50 

(55.60%) 

28 

(31.10%) 

12 

(13.30%) 
0 0 

90 

(100%) 

 

8 The PMMY scheme has 

simplified access to credit for 

small and micro-businesses. 

48 

(53.30%) 

33 

(36.70%) 

9 

(10.00%) 
0 0 

90 

(100%) 

9 Awareness of the Specific Loan 

Categories Under the PMMY 

Scheme.  

14 

(15.60%) 

49 

(54.40%) 

22 

(24.40%) 

5 

(5.60%) 
0 

90 

(100%) 

10 Overall support provided by the 

PMMY scheme for women 

entrepreneurs. 

42 

(46.70%) 

41 

(45.60%) 

7 

(7.80%) 
0 0 

90 

(100%) 

 

(Note: Very Likely – 5 Value, Likely – 4 Value, Neutral – 3 Value, Unlikely – 2 Value, Very Unlikely – 1 Value) 

(Source: Computed Primary data) 

The table reveals that the majority of respondents have a positive opinion about the Pradhan Mantri Mudra Yojana (PMMY) 

scheme, as it has helped them expand their businesses, increase revenue, and improve access to credit. Most women 

entrepreneurs feel that the scheme has empowered them to make independent financial decisions and boosted their 

confidence in managing and growing their businesses. The PMMY scheme is also perceived as effective in addressing the 

financial needs of women entrepreneurs, with overall support rated very highly. Although many respondents consider the 

loan application process and repayment terms satisfactory, a few expressed neutral or lower levels of satisfaction, indicating 

some scope for improvement. Awareness about specific PMMY loan categories is moderate, indicating a need for improved 

information dissemination, while overall satisfaction with the scheme remains high. 

Table 7: Ranking of Factors Affecting the PMMY Scheme 

    (Source: Computed Primary data) 

The Ranking of Factors Affecting the PMMY Schemes of Garrett’s Ranking Technique. 

Garrett Scores 

The proper Garrett ranking method is used to get the Garrett ranks. The table is then determined using the Garrett ranks. 

Scores are recorded in Table 9 by multiplying the Garrett table values and scores of each rank in Table 8. Ultimately, the 

overall Garrett score is calculated by summing each row. 

S. No Particulars i ii Iii iv v vi Vii Total 

1 Knowledge of PMMY Loan Categories 19 56 3 3 9 0 0 90 

2 Awareness of Loan  5 5 12 4 64 0 0 90 

3 Knowledge of the Application Process 61 20 4 2 3 0 0 90 

4 Interest Rate and Repayment System 0 8 7 63 12 0 0 90 

5 Sources of Information about the 

PMMY Scheme 
5 1 64 18 2 0 0 90 

6 Training and Development Program  0 0 0 0 0 0 90 90 

7 Loan Approval Speed  0 0 0 0 0 90 0 90 
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The following are formulas for the Garrett ranking. 

  Percent Position = 100 (RIJ-0.5)/NJ 

  RIJ = Rank given for the Ith item by the Jth Sample Respondent. 

  NJ = Total Rank given by the Jth Sample Respondents. 

Work Table 

Table 8: Computations of Garrett Ranking Value 

S. No 100 (Rij-0.5)/NJ Calculated Value Garrett Value 

1 100 (1-0.5)/7 7.14 78 

2 100 (2-0.5)/7 21.43 65 

3 100 (3-0.5)/7 35.71 57 

4 100 (4-0.5)/7 50 50 

5 100 (5-0.5)/7 64.28 43 

6 100 (6-0.5)/7 78.58 34 

7 100 (7-0.5)/7 92.86 21 

Work Table 

Table 9 

S. No Particulars i ii iii iv v vi vii TOTAL 

1 Knowledge of PMMY Loan Categories 1482 3640 171 150 387 0 0 5830 

2 Awareness of Loan  390 325 684 200 2752 0 0 4351 

3 Knowledge of the Application Process 4758 1300 228 100 129 0 0 6515 

4 Interest Rate and Repayment System 0 520 399 3150 516 0 0 4585 

5 Sources of Information about the PMMY 

Scheme 
390 65 3648 900 86 0 0 5089 

6 Training and Development Program  0 0 0 0 0 0 1890 1890 

7 Loan Approval Speed  0 0 0 0 0 3060 0 3060 

   (Source: Computed Primary data) 

Firstly, the Garrett Rank is calculated using the correct Garrett Ranking formulation. Then, based on the Garrett table, Values 

are ascertained. The Garrett table values and scores for each rank in Table 8 are accelerated to calculate the rankings in 

Table 9. Finally, by adding every row, the total Garrett Score is obtained. 

Table 10: Result of Garrett is ranking for Factors Affecting the PMMY Scheme Average Score = Garrett Score / 

No. of. Respondents (90) 

S. No Factors Garrett Score Average Score Rank 

1 Knowledge of PMMY Loan Categories 5830 64.78 II 

2 Awareness of Loan  4351 48.34 V 

3 Knowledge of the Application Process 6515 72.39 I 

4 Interest Rate and Repayment System 4585 50.94 IV 

5 Sources of Information about the PMMY Scheme 5089 56.54 III 

6 Training and Development Program  1890 21 VII 

7 Loan Approval Speed  3060 34 VI 

   (Source: Computed Primary data) 

Then, using the Garrett Ranking method, the Respondents gave the First Rank to Knowledge of the Application Process, 

the Second Rank to Knowledge of PMMY Loan Categories, Third Rank to sources of information about the PMMY 

schemes, Fourth Rank to interest rate and repayment system, Fifth Rank to loan awareness, the Sixth Rank to loan approval 

speed, and the Seventh Rank to Training and Development Program. 
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The majority of the Respondents have Knowledge of the Application Process.        

Regression 

 H0 There is no significant relationship between Age and PMMY loans that helped me expand my business. 

 To test this hypothesis, a regression test is applied, and the results are presented in the following table  

Table 11: The age of the Respondents and the PMMY loan have helped me expand my business. 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .127a .016 .005 1.067 

 (Source: Computed Primary data) 

The Multiple R shows a substantial correlation between the Socio-Economic and Predictor variables of PMMY Schemes 

and the Dependent variable, namely the Age of the Respondents. The Loan has helped me expand my business, R = 0.127. 

The value of R2 is 0.016, which indicates that the Predictor explains 01.6 percent of the variance in the PMMY Schemes. 

Further, it is found that two predictor variables are related to the PMMY Schemes. 

The fitness of this regression analysis model is examined, and the ANOVA results are presented in the following table. 

Table 12: The age of the Respondents and the PMMY loan have helped me expand my business. 

ANOVA 

Model Sum of Squares Df Mean Square F Sig 

 

1 

Regression 1.633 1 1.633 1.434 .234b 

Residual 100.156 88 1.138   

Total 101.789 89    

      (Source: Computed Primary data) 

The importance of the F value is more than 0.05; it was detected. Therefore, the disabled hypothesis is accepted, and it is 

decided that the age of the respondents and the PMMY loan that has enabled me to develop my company are not significantly 

correlated. 

Application of the Chi-Square Test 

The socio-economic profile of the respondents and their ideas about the PMMY scheme have been compared using the Chi-

Square test.  To investigate the relationship between the socio-economic qualities of the respondents, such as age, education, 

and family, and their perception of PMMY schemes between women entrepreneurs. 

Table 13: Result of the Chi-Square Test 

S. No Particulars Value Df Asym. Sig (2 Sided) Result (P<0.05) 

1 Age and Opinion of the PMMY Schemes  9.290 8 .318 Accepted 

2 Qualification and Opinion of the PMMY Schemes  9.247 8 .322 Accepted 

3 Family and Opinion of the PMMY Schemes  2.831 2 .243 Accepted 

   Source: SPSS output (Consolidated) 

Table 3 shows that “There is no significant relationship between Age, Qualification, Family of the Respondents, and Opinion 

of the PMMY Schemes in Women Entrepreneurs. 

5.   CONCLUSION 

In Sivakasi City, the PMMY program has played an important role in encouraging female entrepreneurs by providing 

financial assistance for the development of businesses.  Although the program has made the loan more accessible to female 

entrepreneurs, the study emphasizes that its overall effect on trade development varies based on several factors, including 

market status, professional expertise, and financial literacy. The results suggest that PMMY loans have helped many female 

entrepreneurs expand their companies, increase their operational efficiency, and improve their financial security.  
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Nevertheless, statistical analysis indicates that age and experience have no impact on the effect of PMMY support, 

suggesting that the initiative for more training and advice can increase the impact of the program. The full advantage of 

PMMY is imposed on low awareness, problems in repaying loans, and obstacles such as insufficient financial management 

skills.  To create the biggest difference, the authorities should priorities initiatives for financial literacy, well-organized debt 

processes, and commercial assistance in a way to effectively strengthen women entrepreneurs. 
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